Nearly 40 % of all searches are for a specific business or location (address). That’s why, for local businesses who want to increase their visibility, get their consumers coming in the doors, and want to grow their profits and sales, you must know how to make use of Google places (as well as other similar directory sites), to ensure you are getting those visitors. So, these are some ways you can make Google places work for your business, and help get you the desired returns, and new customers you’re hoping for.

· Do Keyword Research
As with traditional SEO searches, keywords are critical with Google places. When you run keyword searches, and when you do the research (there are many free keyword services on the web), you are going to get more hits for different words (with the same meaning). So, if you run a bookstore in a large city like Chicago, you may use local areas around the large city, and different variations on the term bookstore (books, book store, reading, etc). Knowing how to properly use keywords, and how to set your business up on Google places, is essential to getting the hits. 

· Claim your page
Due to the fact that there are so many businesses and listings on Google, frequently they will automatically create a page for a given a business but for it to become indexed and active it must be “claimed”. Once this is done, it will allow you to properly manage the content and information which searchers are going to see when they do land on your page, This process of claiming and updating is important, as there will most likely be inconsistencies or information which is currently inaccurate on Google’s original created business listing.

· [bookmark: _GoBack]Make info consistent
Although it seems obvious, you have to make sure the information is accurate. Some things to look for include:
- Proper spelling (of the business name, address, surrounding areas, etc); 
- Right cross streets, intersections, and reference points
- Accurate information about what your company actually sells or offers to the general public
- Phone number accuracies and email accuracies
- Avoiding duplicate pages (you do not want to have two pages on the same platform with the same information. This takes away credibility, and may confuse some customers). 

These and several other things can be done to make Google Business listings work for your business. Some other things that can be done includes: 
- Adding photos
- Adding video
- Promoting the specials your stores are currently running
- Adding customer reviews
- Customizing landing pages

These and other tactics will help your business get found by more potential local customers looking for your products or services on the web. The more accurate your page is, and the more visible your Google places location is on the web, the better the chances are that consumers are going to find you.
